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Chapter 1

Introduction

1.1 Background and Motivation

Buying a Brand New Car in Bangladesh is quite an impossible task
for the majority of people. Bangladesh is a densely populated coun-
try and we face huge traffic congestion on the road because of a
higher quantity of private vehicles. That is why our government
has taken a decision of improvising higher taxes on brand new and
reconditioned vehicles and for this many people can’t afford to get
a brand new or reconditioned car. That is why we are observing
that many people are now shifting to buy used cars in Bangladesh.
But as the demand for used cars is increasing day by day, the price
of used cars is also increasing. Moreover, some people who do used
car selling business are asking too much more than they used to.
For this we came up with an idea of using artificial intelligence to
predict the price of the car depending on the features it has. This
will make it easier for the public to investigate the car price before
they go to purchase it. This will reduce the risk of getting scammed
from the fake used car market.

1.2 Purpose and Goal of the Project

The Bangladesh Used Car Price Prediction and Buy and Sell Plat-
form is an innovative and user-centric online service that leverages
the power of machine learning to provide accurate price predictions
for pre-owned vehicles in the Bangladesh market.This platform not
only serves as a valuable resource for individuals looking to buy or
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