








Hypothitical Model



This study employed a cross-sectional survey procedure (e.g., Rahman et al., 2016). The 
respondents of this research were selected from major public and private Universities 
(Students of BUET, DU, JU, NSU, EWU, Brac, IUB & AIUB) from Dhaka Metropolitan 
city in Bangladesh. Self-administered questionnaires distributed to the respondents. In total, 
200 usable questionnaires were obtained and therefore were used in the further analysis.

This empirical research adapted measurement scales of the Perceived Usefulness (PRU) 
and Perceived Ease of Use (PRE) from Davis (1989) and Van der Heijden (2004). Personal 
Innovativeness (PIN) from Hurt et al., (1977), Perceived Price (PPR) from Chu and Lu 
(2007), Image (IMG) variable from Venkatesh and Davis (2000) and Behavioral Intention 
(BIN) from Woodside et al., (1989). Researchers applied seven (7) points Likert scale to 
assess the rating of the respondents. The scale rating refers 1 (strongly disagree) to 7 
(strongly agree) for the independent variable (Perceived Usefulness, Perceived Ease of Use, 
Personal Innovativeness, Perceived Price, and Image) and dependent variable (Behavioral 
Intention).

Data reliability and validity constructs are required to assess any proposed model. Here, the 
internal consistency of multiple measurements was investigated through Cronbach alpha. 
The values for the measure were 0.71 for perceived usefulness, 0.77 for perceived ease of 
use, 0.86 for personal innovativeness and perceived price,  0.80 for image and 0.77 for 
behavioral intention variable (Table I). According to Nunnaly (1978), Cronbach alpha 
values should be more than 0.70 for confirming reliability. 
















